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Connection platform that facilitates quick
access to healthcare services without bias
and with reduced waiting times.

Creating a respectful environment to
enhance the patient experience. By reducing
nerves in pre-consultation moments by
emotionally guiding the patient.

Support from Equita: if gynecological
violence occurs, it allows you to report and
receive support.

Development and maintenance of the technological platform. Development, implementation and update of the
application.

Marketing and promotional costs to attract patients and healthcare professionals.

Training for physicians and midwives on the use of the platform and the improvement of the doctor-patient relationship
doctor-patient relationship.

Design and maintenance of totems: Professionals in charge of the proper functioning of the totems. 

Personnel to manage the support network, such as hotline professionals.

Artificial intelligence: Includes costs associated with the AI service used to improve Equita's personalization and efficiency.

Onboarding resources from experts: Payment for courses, certifications or resources provided by our professionals who
guide our workshops and articles.

Payments pathways: taxes when paying. 

Totems in medical centers. Physical
contact points equipped with QR codes to
access the application.

Mobile application: Digital platform
accessible through mobile devices.

Videoconferencing platforms: where
Equita workshops will be given to doctors.

To provide respectful, empathetic and
non-discriminatory gynecological and
obstetric care through transparency of
information in the pre-consultation.

Constant sensitization for the doctor by
receiving feedback and recommendations to
improve the way he treats his patients.

Optimization of consultation time: Increase
efficiency in the use of time during medical
consultations.

Reduction of working hours for medical
staff to automate the reporting process with
the help of Equita.

Health institutions: Medical centers, both public
(FONASA) and private (ISAPRE).

Healthcare Professionals, Doctors and
Midwives. With engagement with medical staff
to use the platform to enhance the patient
experience.

Uterus patients seeking medical care, without
bias and with a personalized experience.

Equita's emotional support and continuous
concern: Customer service through the
application and at the medical centers.

Offers personalized attention to your
sexual and reproductive health.

Education and awareness: Through courses
and educational materials for patients and
health professionals.

Feedback and continuous improvement,
collecting comments and suggestions from
users to improve customer service

Technical and customer service personnel.
Who maintain totems and other touchpoints.

Network of health professionals,
collaboration with doctors, midwives and
other professionals in the area. Who consult
with us and guide the contents of Equita.

Totems and technology: Physical and digital
infrastructure for the platform.

Development of the platform, creation
and maintenance of the mobile application
and totems.

Constant monitoring and evaluation of
the effectiveness and efficiency of the
platform and consultations.

Training for physicians on how to use the
platform to better connect with their
patients.

Continuing education by Equita for
doctors to improve patient care.

Health institutions, collaboration with
public and private medical centers.

Public health organizations: Alliances with
NGOs such as "Aprofa" and governmental
agencies.

Technology providers: Companies that
supply technology and support for the
platform and totems.

Universities and research centers, to
conduct research on this violence and
continuously improve the evidence-based
platform.

Marketing and advertising companies, to
design and execute awareness and
promotion campaigns for the platform.

Hybrid subscription with semiannual payment by the medical centers, where the private system pays a different price
than the public system, adapting the costs to the financial capacities of each type of institution.

Advertising space within Equita's mobile app and website for sexual and gender health-related products and services.

Commission on clients doctor services: Per semester there are three workshops and certifications that come in the initial
plan, if the doctor wants to do more he/she has to pay a commission.

Implementation of totems in health institutions: Payment for totem service and regular maintenance, along with a low
percentage of the health center's profits.

Sponsorships and paid collaborations with companies and brands that promote products and services that complement
Equita's mission and values in healthcare. Redirecting from Equita to businesses earns an additional commission.
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